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Exina says

4 stars

Faizan says

Total boring but at least | passed the exammm

Fernanda L a Salye says

Quando a primeira edi¢do deste livro foi publicada, em 1967, langou conceitos inovadores que mudaram o
modo como as pessoas viam o marketing. Quase 40 anos depois, na 12a edi¢éo, ele continua a surtir o
mesmo efeito - topicos como marketing holistico, brand equity e marketing experimental prometem fazer
COm que as Pessoas invistam em uma perspectiva mais ampla e integrada do marketing.

E exatamente capacidade de antecipar tendéncias que faz de Administracéo de marketing o livro de
referéncia da &rea em todo o mundo. De fato, ap conseguir se manter sempre atualizado, acompanhando as
mudancas no mercado e adaptando-se a elas, esta obra exerce uma das premissas basicas do marketing: a
inovacdo constante.

Michael Finocchiaro says

Thisisthe absolute bible of marketing end to end. A textbook in most business schools, even an autodidact
like myself can learn an immense amount from this book. Probably great to read before an MBA and just if
you want to understand how marketing is SUPPOSED to work (although sadly the real world rarely works as
the authors describe).

Hesham Sabry says

One of the best business book.This s still my personal reference in marketing after 11 years of being a
marketer .His examples, the way of structuring the business plan and introducing the marketing concepts are
extraordinary .1t isavauable asset for both MBA students and marketers .Just take your timein reading and
try to disseminate knowledge with colleagues and friends .

Ben Edwar ds says



| read this book back when | wasin school and it was a great introduction to marketing basics. | wouldn't
recommend this being your only book about marketing, there are other ones that are more "hands on" that
give you more specific case studies that translate marketing theory into actual results.

However it does introduce and explain many core marketing concepts and is a great place to start learning
about how to get to know your customers and how to speak their language.

Olethros says

-Contenidos generalistas avanzados pero poco amistosos con el lector descuidado.-
Género. Ensayo.

Lo que nos cuenta. Aproximacion al marketing, supuestamente desde posiciones decisorias, que se haido
actualizando alo largo de los afios que han pasado desde su publicacion (hallovido mucho).

¢Quiere saber mas de este libro, sin spoilers? Visite:

http://librosdeol ethros.blogspot.com/...

Hens says

Thisisthe best marketing book that | ve ever read..

Fahed Al Kerdi says

The bible of the marketing! thisishow | call this book when | recommended it to the undergraduate students.
From A to Z, al you need to know about marketing (literature and application) is here. With great amount of
example, the authors of this book were able to come across all of the details in each chapter.

I made a good use of this book by reading the marketing orientation chapter, especially 7Ps theory.

EricHerr says

Thisisatext book for my Master's degree. With that said, my four star rating is based upon text books, not
all books | have read.

Marketing Management is avery well laid out and clear text book. There are multiple real-life examplesin
every chapter of marking strategies that different companies have used either successfully or unsuccessfully.

Thisisthe 13th edition and is very up-to-date. It addresses many of the latest trends around viral marketing
and utilization of web based social/business networks to market products and services.



For our course each student was required to develop a marketing plan and the text provided good examples
of how to go about putting a comprehensive document together. Though | would not pick this up for light
reading, it was an excellent text for the topic covered.

L aknath wijesinghe says

i am astudent of SriLanka Institute of Marketing(SLIM) i want to read Kotler's Marketing Management
Book(13th edition).

Pat says

Thisisthe worst textbook | have ever read. It takes 700+ pages to poorly define marketing buzz words while
failing to provide anything of substance or utility. Thisis not a marketing textbook, it's a guide for
communicating with other marketing people. There's more content in the 48-page marketing chapter of my
performing arts management textbook than in this entire book.

Donnie Corréa says

Philip Kotler isagenius, to begin with. Most people think marketing is the evil force behind their spending
hands or the science behind making people spend their money on them. To break with this marketing notion
isto truly bring it's colours to the surface as a science of matching need and offer. But Kotler only does this
asaway to transcend that expectation.

Kotler concepts formal marketing as atool for achieving a new marketing paradigm - more responsible and
competent, more compassive and lessinvasive. A match of more subtle needs and richer and more

responsible offers.

A must read for marketing professionals, managers and enthusiasts.

Alessandro says

If the zombie apocalypse ever comes to pass, my weapon of choice would be Kotler & Ketler's Marketing
Management book. It's a humongous heavy paperback that makes for an excellent blunt weapon. | can barely
wait to sguash some zombi€e's brains with it. It aso contains very elegant writing and some gorgeous
pictures. | wasn't the most dedicated student of management ever, but somehow | ended up reading this beast
of abook twice. Marketing management, however, is not something you learn from a paperback. It takes real
experience.




Ahmed Adel says

i think it,s beautifully book




